COMPARATIVE RESEARCH STRATEGIES AND CHANGES IN DRINKING CULTURES
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Challenges posed by comparative research are worth reflection, first, because alcohol research has generated an extensive literature based on comparisons. Secondly, these comparisons have been different regarding their research strategies, some of them emphasising cultural similarities, while others focus on cultural differences; some using extensive quantitative data covering several countries, while others use few cases and also include qualitative data. Thirdly, there are alcohol-specific reasons to analyse working methods within comparative alcohol research, not least because cultural globalisation seems to affect people's way of life, including their drinking habits, in surprising directions ​ and, at times, even surprisingly fast.

In this paper we reflect on comparative research strategies by drawing on Charles Tilly's and Piotr Stzompka's theoretical concepts and adapting them to comparative alcohol research. 

