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Men typically drink more than women. This generalization seems valid across most countries and cultures. While it has been explained by a many different factors that differentiate men from women, cultural values have not been systematically checked for their explanatory power. The present paper tries to do that.

Data on men's and women's drinking were obtained from Rehm, Gmel, Room & Frick (2001). Indicators of cultural values were obtained from Schwartz's World Values study and from Hofstede's assessment of cultural values. Two indicators of religious observance (belief in god and church attendance) were also used. 

Initial findings show that certain cultural values (particularly Hofstede's individualism and Schwartz's intellectual autonomy and being culturally embedded) were associated with the gender gap in drinking. The meaning of these findings for other explanations of country-level differences in drinking is then discussed.

