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The aim is to evaluate the effects of a community action prevention programme on the frequency of alcohol service to intoxicated patrons at licensed premises. The research design was a controlled pre- (2004) -post-test (2006). In the experiment a male actor pretended to be clearly under the influence of alcohol and tried to buy a pint at the bar. The experiment was implemented on Friday and Saturday evenings at bars and night clubs in the intervention town Jyväskylä and in the control town (94 premises in total in 2004 and 100 premises in total in 2006). 

The intervention consisted of two main components: increased law enforcement and training of servers in responsible beverage service + media advocacy. 

At the follow-up the actor was denied service of alcohol at 42 % of the licensed premises in the intervention area compared to 23 % in the baseline study. In the control area the denial rates were 36 % (in the baseline) and 27 % (in the follow up). The difference between the control area and Pakka-intervention area was statistically significant. The improved results can probably be explained by the increased law enforcement and surveillance. The RBS-training alone did not have an effect on the denial rates.  Alcohol service to intoxicated patrons was most common at downtown night clubs.  

